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Department Minutes 

September 12, 2013 

Attendees: 

 

X 

Dr. Fawaz Al-Malood: HRM   Prof. Terri Faraone: FASH X  Prof. Jean Metter: NF 

 

X 

Dr. Maria Davis: FASH X  Prof. Carol Impara: NF X  Prof. Niki Tran: ID 

 

X 

Prof. Elisabeth Eatman: ID  X Prof. Lisa Ledeboer: FCS X Prof. Sandra Weatherilt: NF 

Item Discussion                                                           Outcomes/Next Steps 

  

Minutes Approval A procedure will be implemented to 
review a draft of the minutes 
electronically, receive a corrected 
version electronically, and officially 
approve the minutes at the next 
meeting.                 

Aug 2013 Minutes Approved 

Welcome Jennifer Galbraith  

Academic Senate Report Academic Senate voted and 
approved the resolutions discussed 
in August’s meeting: 

 Counseling Resolution  

 Creation of 3D Task Force 

 Creation of Shared Governance 
Task Force 

 Creation of Captioning process, 
beginning with department 
prioritization 

 
 

Faculty Association Report  Special election for VP begun.  
Applicant should be rep council 
member.  3 nominated.  
Nominations close 10/1, ballots 
go out 10/7. 

 BOT elections: 2 uncontested 
(Hall, Chen-Haggerty).  2 new 
positions.  Candidate Forum 
next Tuesday, Sept. 17 from 
11:30-1 in 28A-103. 

 Technology Master Plan: 
http://www.mtsac.edu/it/about 
us/master plan.html 

Insurance Committee vacancy, 
second Tuesday at 1:30. 

 

Perkins/Statewide Advisory  September 13 BOY meeting 
 

 

Committee Reports No reports  

http://www.mtsac.edu/it/about%20us/master%20plan.html
http://www.mtsac.edu/it/about%20us/master%20plan.html


 

 
Consumer Sciences & Design Technologies Department 

Disciplines: FASH, FCS, HRM, ID, NF 
 

 

2 
 

Hiring Equivalencies FCS: modifications in equivalency: 
See below 
 
FASH: Retail hiring equivalencies to 
be same as state equivalencies: 
see below 

 Approved 
 
 

 Approved 

Curriculum FASH degree and certificate 
modifications:  
CAD Design Certificate: See below 
Merchandising Certificate Level 1:  
    See below 
Merchandising Certificate Level 2:  
    See below  
FASH 40A, 40B, 41A, 41B to be 
added to both Merchandising and 
Design degrees as Recommended 
Electives (per course catalog)/Other 
Recommended Study (entered into 
WebCMS) 
    
ID course modifications:         
ID10:  Split into ID10 Lecture and  
    ID10L Lab 
ID25, ID26, ID27, ID31, ID32, ID36, 
    and ID40:  Add ID23 as an  
    "or" pre-requisite 
ID36:  Change name to Portfolio   
    Development 
Certificate modifications: 
Interior Design Level I, Level II,  
   Level III certificates and ID   
   Degree:  Modify to include ID10  
   & ID10L 
Interior Design K&B Specialization 
   certificate and K&B Degree:  
   Modify to include ID10 & ID10L  
   and add 1 unit to ID48 
   Internship in K&B 

 
 

 Approved 

 Approved 
 

 Approved 
 

 Approved 
 
 
 
 
 
 
 

 Approved 
 

 Approved 
 

 Approved 
 

 Approved 
 

 Approved 

Announcements   

Future Meeting Dates -- Fall 2013 -- 3:00PM-4:30PM 
October 24

th
, November 14, December 12? 
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FCS Hiring Equivalency 
 

 
 
Fashion Retail Hiring Equivalency 
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CERTIFICATE:  Fashion Design – Computer Aided     E 1329 
 
The Fashion Design-Computer Aided Certificate consists of apparel design courses that  
offer students a basic understanding of clothing construction, patternmaking, technical design, and 
patternmaking software. In addition, students become proficient in creating technical drawings and 
retail planograms using CAD software.   Students prepare for careers in apparel manufacturing 
production, technical design, and visual merchandising.  
 

COURSE TITLE UNITS 
 

FASH 15 Aesthetic Design in Fashion 3 

FASH 23 Patternmaking II 3 

FASH 24 Fashion Patternmaking by Computer 3 

FASH 25 Fashion Computer-Assisted Drawing 3 

FASH 66 Visual Merchandising Display 3 

   

 TOTAL UNITS 15 

 
 
Certificate:  Fashion Design Level I    L 1397 
 
The Fashion Design Level I Certificate consists of basic apparel design courses  
that prepare students for entry level work in the fields of apparel manufacturing,  
production, and technical design.  Upon completion of the certificate, students will have  
a basic understanding of clothing construction and patternmaking. In addition, students  
will develop CAD skills for technical drawing and computerized patternmaking.  
 

COURSE TITLE UNITS 
 

FASH 10 Clothing Construction I 3 

FASH 12 Clothing Construction II 3 

FASH 17 Textiles 3 

FASH 21 Patternmaking I 3 

FASH 24 Fashion Patternmaking by Computer 3 

FASH 25 Fashion Computer-Assisted Drawing 3 
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 TOTAL UNITS 18 

 
 
 
 
 
CERTIFICATE:  Fashion Design  Level II     T 1389 
 
The Fashion Design Level II Certificate consists of apparel design courses that prepare  
students entry level work in the fields of apparel manufacturing, production, and technical  
design.  Upon completion of the certificate, students will expand upon their understanding  
of clothing construction and patternmaking by draping and creating garment collections. 
 

COURSE TITLE UNITS 
 

 Level I as follows: (18 units)  

FASH 10 Clothing Construction I 3 

FASH 12 Clothing Construction II 3 

FASH 17 Textiles 3 

FASH 21 Patternmaking I 3 

FASH 24 Fashion Patternmaking by Computer 3 

FASH 25 Fashion Computer-Assisted Drawing 3 

 Plus the Level II coursework as follows: 
(6 units) 

 

FASH 22 Fashion Design by Draping 3 

FASH 23 Patternmaking II 3 

   

 TOTAL UNITS 24 

 
CERTIFICATE:  Fashion Merchandising       S 1303 
The certificate in Fashion Merchandising offers students courses specializing in  
apparel retailing, advertising, textiles, and CAD technical drawing. The courses emphasize the business 
of fashion, wholesale merchandise planning, apparel technology, retailing, and fashion branding 
targeting specific markets. Upon completion of the certificate, students will be able to develop 
marketing strategies, create promotional campaigns, understand the buying process, and analyze retail 
businesses.  
 

COURSE TITLE UNITS 
 

FASH 8 Introduction to Fashion 3 

FASH 17 Textiles 3 
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FASH 25 Fashion Computer-Assisted Drawing 3 

FASH 59 Fashion Retailing 3 

FASH 62 Retail Buying & Merchandising 3 

FASH 63 Fashion Promotion 3 

   

 TOTAL UNITS 18 

 
 


